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Website: https://my.permaleads.ch/login

Login:

1. Click on “Forgot password”.

2. Enter your email address again in the next window.

3. You will receive a confirmation email asking you to reset your
password

4. You can then easily set your password and log in

Login Procedure

https://my.permaleads.ch/login


Starting Page
Permaleads 3.0 is divided 
into 3 areas:

1. Menuebar

2. Leads overview

3. User profile settings



Leads



Leads

Search: Search for leads that 
appear in the list below

Websites: When tracking several 
websites, all of them are 
displayed in the overview or you 
select the desired one in the field

Sort by: offers multiple sorting 
options

Saved filters: can be selected

Filter / Search: allows specific 
search and saving of settings



Leads

Column description

Company: displays the lead with address 
information

Categories: can be defined by yourself and several 
can be assigned per lead

Visits: show the number of visits recorded so far, as 
well as the date of the last registered visit

Evaluation: can be used for your own lead 
classification/qualification with the award of 1 - 5 
stars

PermaScore: Shows the relevance of a lead from 1 -
100 using a standardized evaluation matrix.



Filter

The filter covers several areas:

• Filter definition/label

• Date picker

• Geographical selection

• Qualification characteristics



Filter

• The filter can be used to carry out a specific search and can also be saved as a filter by entering a filter 
name.

• If the filter needs to be adjusted, the new features can be added and the filter can be adjusted using the 
“Update Filter” function.

• The lead list generated based on the filter criteria can be exported in json, csv and xlsx formats.

• Delete filter, the filter and all its characteristics will be irrevocably deleted



Filter

The visit date filter records visits from a 
specific time period. Date ranges are already 
preset in the light blue fields.

The geo/market filter allows you to select 
one or more countries so that a market-
based analysis can be carried out. 
Furthermore, corresponding regional areas 
can be further refined by selecting postal 
codes.



Filter

The “Qualification” area includes several selection 
criteria, such as:

• Website: Select one or more websites
• Categories: Search for one or more lead types
• User: User assigned to the lead
• PermaScore: Standardized rating of leads from 1 to 

100
• Rating: Custom rating of leads from 1 to 5 stars
• Visits: Selection of the number of visits by leads
• Duration: Time periods of how long leads stayed on 

the website
• Referrer: Selection of one or more channels through 

which leads arrived on the website
• URL: Free-text search for leads that visited a specific 

page
• User count: Selection of how many users from a 

company visited the website



Leads / Detail



Leads / Detail

1. Lead name with location information

2. UID number

2. Website

2. Phone number

3. Social media links

4. Users

1. Number of visits

2. Rating classification according to your 

own specifications

3. PermaScore according to the standard 

model

4. Last visit of the lead

5. Referrer, through which channels the 

lead came to the website



Leads / Detail

1. Visits: Information about the visit
2. Company data: Information about the company being visited
3. Search field: Search for words in the URL that describe a product or 

service, for example, “anleitungen“
4. : Representation by users or employees of the identified 

company to check how many people visited the website



Leads / Detail

1. Information about the visit with date/time, referrer, settings, visitor's location, number 

of pages visited, and duration of stay grouped

2. Detailed view with duration of stay and pages visited

3. Session replay of the visit



Leads / Detail

When clicking on                   , users are identified and 

grouped:

1. Number of visits by each user

2. Visit data of each user

3. The interests and journey of the user



Leads / Detail

Company Insights can be booked additionally.



Leads / Detail

Selection and labeling of categories

Selection and assignment to users

Capturing and editing user notes

Create a task to forward to users



User-Profil / Detail
Editing Userr Setting

Editing of Name

Position

Select standard filter

Select language

Email-notification for new Leads or neue visitors (Standard)

Email-notification by new visitors on defined filters

If no filter selected, then notification generated on all visitors

Intervall of the email-notification (daily/weekly/monthly)

Change passwort



Tasks



User Overiew

Acquisition of new users

Roll:

Supervisor: all functions

User: no recording of new users

no mouseflow access

Settings:

Selection of access-authorized websites



Mouseflow

Heatmap of all views and clicks on the respective pages

When you click on               a separate window opens with the heatmap display - see next page



Mouseflow



Categories

Setting new categories
• Choice of color
• Name of the category

Existing categories
• Edit
• Delete



Block Leads

1. Selection of leads to block
2. Click on «Mass Block»
3. These are no longer listed in the leads 

overview, but instead appear under 
the menu item “Blocked Leads”.



Blocked Lead List

1. Overview of blocked leads
2. If you want the lead to appear on the 

leads list again, click on «Unblock»
3. These are then removed from the 

“Blocked Leads” list
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