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F O UN DAT IO N

Our Goal with 

Permaleads

01 Innovative Solution

02 Extra-ordinary Sales Growth

03 Potential New Business identification

04 Cross-Sell with existing Clients
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O UR  S O L UT IO N S

Permaservices at a Glance

Permalytics
Target 

Segments

Permadigital
IP Targeting
Activation

PermaleadsW
ebsite

Tracking

Permacall
Outbound
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01 Overiew
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• Automatic count based on 

filter setting

• Indication of new leads per 

week

Immediate information on 

the referrer



02 Lead Detail - Visits
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• New arrangement of the 

Lead information

• Specific structure on the top 

KPIs

Enlarge the 

workspace



03 Lead Detail – AI Engagement Score

04Permagroup  |  Permaleads Visuals

AI Score 

history

showing the 

developments

of the lead

engagment



04 Lead Detail – Company Intelligence
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Shows a comprehensive overview about the company visiting your website. It provides important indicators about size, age and market reach, as well as a brief about the company 

activity.  In addition, The operative data section, provides globally approved standard industry codes (SIC and NACE) with the corresponding description. 

The optional boxes “products & services” and “technology focus” provides further insights and helps to assess the relevance of a lead based on the product matching your services.



05 Filter-Settings / Downloads
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1. Filterbased counting of 

leads

2. Referrer enhanced with:

• Search engines

• Social networkd

• Paid campaigns

• AI Browsers

3. Collapse filter settings

window



06 Important Links
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Task management

User administration

Websiten-Analysis

Telemarketing

Leads-Categories

Leads-Deactivation



07 Why Permaleads…
VALUE PROPOSITION
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Analysis of Visitors
Based on Industry and Size

1

Unique Identification of 

Individuals
Assignment of IDs

2

Session Replay and 

Heatmap
Detailed Analysis of Website 

Journey

3

Automated Data-

Enrichment 
Current Data

4

Daily Monitoring
Automated Lead Notification

5

Segments and Sales 

Potentials
Based on Company

6

Contacts and Decision-

Makers
Social Integration

7

Return of Marketing 

Investment 
Increase of KPIs

8



Explore and target your

B2B Target Audience

Precision in Digital Marketing


